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Designing the Gulf’s Most Iconic Brands Since 2005

We are a multicultural full service design firm with multicultural
capabilities tapping into all business platforms including branding,
advertising, print, interiors, packaging, events, and films.

Headquartered in Bahrain, the firm was established with a vision to build a
new type of high impact branding partnering with regional clients across
all communication disciplines. Our portfolio includes projects in diverse
business categories in Bahrain and Saudi Arabia such as real estate,
maintenance and operations, hospitality, medical and health care and
entertainment.
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The Company has earned a reputation for developing the Gulf's most
iconic brands since 2005. We create niche brands and breathe life into
existing brands through the delivery of creative excellence in all form of
communications. This forms the basis of competitive advantage and
long-term profitability for clients going forward. At MM Brand, we offer
strategic partnership that works with our business clients to deliver
marketing excellence.

Our Hands — on diverse industry experts have deep knowledge of different
product markets and can offer their expertise to tackle and resolve critical
communication challenges to achieve desired outcome and create real
impact. Our Hands — on diverse industry experts have deep knowledge of
different product markets and can offer their expertise to tackle and
resolve critical communication challenges to achieve desired outcome
and create real impact.



Crafting Powerful Visual Expressions

We are brand strategist and insight seekers. We firmly believe that brand
ideas are not confined by media. Our creative solutions, across brand
identities go beyond creating niche designs. We explore the bigger picture
and build brands with meaning. This is achieved through direct interaction
with our clients to address major communication issues and questions.
What impact our clients want to have to build interest and better engage
and motivate target audience? What changes do they need to make? And
what are the core brand messages they need to convey? These are all
fundamental questions that we need to ask to discover and define you
uniqueness and eventually articulate it through meaningful visual
expressions.
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Our unique approaches to communication challenges is aimed at linking
your core messages to your target audience. We help you define your
identity and key messages and make them meaningful to your audience.
The firm goes an extra mile to creating brand awareness, ensuring that all
communications sales objectives are achieved, building brand interest,
and generating real impact that changes people’s lives.



Products & Services Sectors We Served

- Brand Strategy - Real Estate

- Naming - Investment

- Branding - Family Business
- Identity Development - Food Industry
- Theme Development - Industrial

- Business Materials & Collaterals - Automotives
- Campaigns & Promotions - Hospitality

- Environment Branding - Government

- Marketing Materials - Banks

- Packaging & Product Design

- Gifts

- Social Media - Content Development

- Events

-PR

Why we are different?

We know what we are doing, we have been doing it for over 13 years! We served different markets and sectors, and
have a lot of success stories to share. Our creative department consists of a mixture of cultures, where we understand
the local Arabic market because we are deeply rooted in it, while mixing it with modern and international standards.
We are not an ordinary design house, we are more of a consultancy, we will find solutions that are best suited for your
business and needs in terms of branding and communications.
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Markets Served

Bahrain
<

Qatar @
L~

UAE

Other: USA - UK - Turkey
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Brands We Created

The brands we create are the result of an ongoing process of dedicating our
ideas and our day to day events as a team; to better improve our creativity
and perception with which innovation is created.
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The Gallery Café



Brands We Created
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Our Clients

Proud to have them onboard !
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- Brand Strategy

- Branding

- [dentity Development

- Theme Development

» Business Materials & Collaterals
- Campaigns & Promotions

- Environment Branding

- Marketing Materials

- Packaging & Product Design
mmbrand - Events




Kmejdule

01 Chairman

02 we

03 Accounts

04 Admin
05 o

06 Marketing Dept

07 Showroom

08 Confidence Room
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SUMOU

- Brand Strategy
- Naming

- Branding

- |[dentity Development

« Theme Development

- Business Materials & Collaterals
- Campaigns & Promotions

« Environment Branding

- Marketing Materials

- Packaging & Product Design
mmbrand - Gifts




Projects

SUMOU

mmbrand



mmbrand

oooooo

- [dentity Enhancement
- Brand Strategy & experience

« Campaigns & Promotions

« Print Ad & Outdoor

« Business Materials & Collateral
« Theme development & Design
- Event Planning & Theming

- Gifts
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mmbrand

- Brand Strategy
- Naming

- Branding

- Identity Development

- Theme Development

- Business Materials & Collaterals
- Campaigns & Promotions

- Environment Branding

- Marketing Materials

- Packaging &

« Product Design

- Gifts
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Dammam Airports Company

- Brand Strategy
- Branding
- Theme Development

- Business Materials & Collaterals
- Campaigns & Promotions

« Environment Branding

- Marketing Materials

- Events
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Hallway
Timeline

Hallway
Events Photos
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- Brand Strategy

- Branding

« Theme Development

« Business Materials & Collaterals
- Campaigns & Promotions

- Environment Branding

- Marketing Materials

- Events
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CAMELLIA

- Brand Strategy
- Branding

- Theme Development

« Business Materials & Collaterals
- Campaigns & Promotions

- Environment Branding

- Marketing Materials
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- Brand Strategy
- Branding

« Theme Development

- Business Materials & Collaterals
- Campaigns & Promotions

- Environment Branding

- Marketing Materials
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- Brand Strategy
- Branding

« Theme Development

« Environment Branding
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The Business Quarter

« Theme Development
- Campaigns & Promotions
- Marketing Materials

mmbrand
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BUSINESS PARK

- Environment Branding
- Marketing Materials

- Brand Strategy
- Branding

- [dentity Development
« Theme Development
« Business Materials &

Collaterals
- Campaigns & Promotions
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- Brand Strategy
- Branding

- [dentity Development

« Theme Development

« Business Materials & Collaterals
- Marketing Materials
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- Theme Development
« Business Materials & Collaterals
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HOLDING
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ALJUBAIRI HOLDING

- Branding
- [dentity Development

« Theme Development
« Business Materials & Collaterals

« Campaigns & Promotions
- Marketing Materials
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ASHARQIJIA ARABIAN
HORSE FESTIVAL

- Brand Strategy « Environment Branding

- Branding - Marketing Materials

- [dentity Enhancement - Packaging & Product Design
« Theme Development - Events

« Business Materials &

Collaterals

« Campaigns & Promotions
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ELMERCADO VILLAGE
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- Brand Strategy - Environment Branding

- Branding - Marketing Materials

- [dentity Development - Packaging & Product Design
« Theme Development

- Business Materials &

Collaterals

- Campaigns & Promotions
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First Bahrain




Book your dream home
in Janabiya now..

sales@elmercadojanabiya.com
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MAICSAB 222

- Branding
- I[dentity Development

« Theme Development

« Business Materials & Collaterals
- Marketing Materials
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- Brand Strategy

- Branding

- [dentity Development

« Theme Development

« Business Materials & Collaterals
« Environment Branding
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alsamhan

alsamhan

- Brand Strategy

- Branding

- [dentity Development
- Theme Development

« Business Materials &
Collaterals

« Environment Branding

- Marketing Materials
- Packaging & Product Design
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AlSamhan Educational Company

- Brand Strategy

- Branding

- [dentity Development

« Theme Development

- Business Materials & Collaterals
« Marketing Materials
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alsamhan communications

- Brand Strategy

- Branding

- |[dentity Development

« Theme Development

- Business Materials & Collaterals
« Marketing Materials
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- Brand Strategy - Environment Branding
« Naming - Marketing Materials

- Branding

- [dentity Development

- Theme Development

« Business Materials &

Collaterals
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: - Brand Strategy « Environment Branding

« Naming - Marketing Materials
= - Branding - Packaging & Product Design
,,_p/ - Identity Development

- Theme Development
« Business Materials &
Collaterals
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Downtown
Rikaz

jyaglidalo

- [dentity Development « Environment Branding

- Brand Architecture « Marketing Materials

- Brand Strategy & - Packaging & Product Design
experience - Gifts

- Branded Environment

« Business Materials &

Collateral
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- [dentity Development « Business Materials &

« Theme Development Collateral

- Brand Architecture - Photography & Videography
- Brand Strategy & - Gifts

experience

« Campaigns & Promotions

« Print Ad & Outdoor
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ewan alqayrawan

- Brand Strategy « Environment Branding

- Branding « Marketing Materials

- [dentity Development - Packaging & Product Design
« Theme Development - Photography & Videography
- Business Materials &

Collaterals

- Campaigns & Promotions
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- [dentity Development Collateral

« Theme Development - Marketing Materials

« Brand Architecture - Packaging & Product Design
- Brand Strategy & - Gifts

experience

« Branded Environment
« Business Materials &
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P.O. Box 7752 Dueresirn 31872 KSA
Tok +906 3 650 0004 Tax: 2966 3 356 0020
wwwaslapelasbioni com
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- Brand experience
- Branded Environment

- Business Materials & Collateral
« Environment Branding

- Photography & Videography
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ELMERCADO
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| | - Brand Strategy - Campaigns & Promotions
!N Bal ‘ | « Naming - Environment Branding
I 07 e . - Branding - Marketing Materials
e .gkw‘g - [dentity Development - Gifts
p T N « Theme Development
- Business Materials &

Collaterals
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SISBAN

NV ETEY - I[dentity Development - Business Materials &
' « Theme Development Collateral
- Brand Architecture
- Brand Strategy &
experience

// % " - Campaigns & Promotions

 Print Ad & Outdoor
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AL Muhaidin Blood Donation Campaign
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AL Muhaidio Blood Donation Campaid
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September 2016
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Al Muhaidib Blood Donation Campaign

- Branding

- [dentity Development

- Theme Development

- Campaigns & Promotions
- Marketing Materials

mmbrand 934 A Muhaidib Lyaol
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Al Muhaidib Social Foundation

September 2016

Kindly note the following:
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- [dentity Development
- Theme Development

« Brand Architecture

- Brand Strategy & experience

« Branded Environment

« Business Materials & Collateral
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The Gallery Cafe

- Brand Strategy - Marketing Materials

« Naming - Packaging & Product Design
- Branding - Gifts

- [dentity Development - Events

- Theme Development - PR

- Campaigns & Promotions - Social Media
« Environment Branding

mmbrand



|HE: CAFE m

mmbrand



Al Faisalia Plaza

J——

- [dentity Development
- Theme Development
« Brand Architecture

- Brand Strategy & experience

« Branded Environment

« Business Materials & Collateral
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- [dentity Development Collateral

« Theme Development - Marketing Materials

- Brand Architecture - Packaging & Product Design
- Brand Strategy & - Gifts

experience

- Branded Environment

- Business Materials &
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- Branding

- [dentity Development

- Theme Development

« Environment Branding

- Packaging & Product Design
- Gifts
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- [dentity Development - Branded Environment
- Theme Development

- Business Materials &

Collaterals

- Brand Architecture

- Brand Strategy &

experience
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- [dentity Development

- Brand Architecture

- Brand Strategy & experience

- Campaigns & Promotions

« Print Ad & Outdoor

« Business Materials & Collateral
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Ebrahim Abdulla
Managng Diracio
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- Naming lateral

- [dentity - Packaging & Point of Sale
- Brand Strategy & experi- «Product design

ence

« Campaigns & Promotions

e Print Ad & Outdoor
« Business Materials & Col-
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